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LOCALISATION PRACTICES

STEPS FOR IMPLEMENTING
LOCALISATION

)

§~ Gain insights into target audience demographics,

preferences, and behaviours through detailed

market research strategies
( ( REVIEW WEBSITE
ANALYTICS

N n

Analyse website metrics across regions to
identify markets with high potential
for localisation efforts

>

Leverage local experts for valuable insights
and guidance on refining localisation strategies

CORE ELEMENTS
OF LOCALISATION

Accurate translation and localisation of
written and spoken content for clear
communication with the target audience,
including local jargon

CULTURAL
ADAPTATION

Incorporate cultural norms, values, symbols,
and customs into communications to
resonate with the local population

Consider region-specific design aesthetics,
colour choices, user interface preferences,
and product functionality

LOCALISATION IN
RECRUITMENT

Incorporate region-specific terminology,
qualifications, and market knowledge
to attract local candidates

ADAPT INTERVIEW
TECHNIQUES

Create a comfortable and inclusive environment,
evaluate cultural fit, adaptability, and
understanding of local market dynamics

Include cultural orientation, language training, and
- cross-cultural communication skills development
for new hires

BENEFITS OF
LOCALISATION IN HR

Creating an inclusive and culturally
sensitive work environment

NAVIGATE CULTURAL
NUANCES

Tailor communication and build strong
relationships with local stakeholders

Foster a diverse and inclusive workforce, and
establish strong employer branding in local markets

INTERNATIONAL ACHIEVERS GROUP
YOUR PROVIDER OF TALENTED LOCALISATION PERSONNEL

Contact us today at info@internationalachieversgroup.com or call +353 1524 1466
for superior localisation recruitment services and find the best
localisation talent to enhance your business's success!
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